Understanding Customers and
Markets Through Research

Mgmt X461.1 Instructor:

Matt Disston

UCIRVINE | EXTENSION




‘ ' ' II'V]HE} Course Syllabus

exter 3101 www.uci.edu.edu
Xtension (949) 824-5414

UNDERSTANDING CUSTOMERS AND MARKETS THROUGH RESEARCH
Mgmt X461.1 (3 units)
Summer 2008

Instructor: Matthew Disston, DMG Economics (714) 356-6538

Course Description

Overview of marketing research. Marketing research and its applications as input to
management and policy decisions. Problem definition. Research purpose and objectives.
Secondary, qualitative and quantitative research. Study design, sampling, experimental
techniques. Questionnaire design, data collection, analysis, interpretation.

Course Objectives
The major objectives of the course are to provide a conceptual and pragmatic understanding of
the research process and its role in aiding market planning. Specific objectives are to:

o Develop participants' abilities to translate management problems into feasible
research objectives

J Familiarize participants with the marketing research process, covering: problem
definition, research design and implementation, data collection and analysis.

) Provide illustrative case studies to develop in participants a working knowledge
of concepts and methodology which are integral to the analytical framework of
market research.

e Explore applications and characteristics of secondary market information,
identifying exemplary sources.

° Develop sensitivity to biases and limitations inherent in market research.

o Introduce participants to traditional and innovative approaches to market

segmentation, product positioning, advertising research, tracking and public
policy creation through market research.

These objectives will be achieved through lectures, guest speakers, readings, group discussions
and case studies. The class will include two exams and an individual project consisting of a
research proposal.

Textbook: Basic Marketing Research, by Gilbert Churchill, published by South-Western
College

The final course grade will be based on two exams (25%), class participation (25%) and the
project (50%).
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ELEMENTS OF A RESEARCH PROPOSAL

Summary-- a brief statement of the major points from each of the other secti.ms.
The objective is to allow an executive to develop a basic understanding of the

proposal without reading it.

Background - a statement of the management problem and the factors that
influence it.

Objectives -- a description of the types of data the research project will generate
and how these data are relevant to the management problem. A statement of the
value of the information should generally be included in this section.

Research Approach -- a non-technical description of the data-collection method,
measurement instrument, sample, and analytical techniques.

Time and Costs Requirements -- an explanation of the time and costs required
by the planned methodology, accompanied by a PERT chart.

Technical Appendices -- any statistical or detailed information in which only one
or a few of the potential readers would be interested.
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PROJECT ESTIMATION FORM

Sr. Economist
Principal

$35 Project:
$50 UCH Proposal

Total Budget:

$20,185

Secondary Data
{nitial Meeting ¢ 0 0 3] 2 $0 $0 $0 $0 3150
Ex. Data Review 0 o0 4 4 2 $0 $0  $220  $260 $150
Guidance Pkg. o 0 0 0 4 $0 $0 $0 $0 $300
| Subtotal 0 0 4 4 8 $0 $0 $220 $260 $600 $1,080 |
Focus Groups Two groups -- Users and non-users
Administration 0 0 0 0 1 $0 $0 $0 $0 $75
Study Design 0 o 0 0 4 $0 $0 $0 30 $300
Fieldwork
Ctient inferview 0o o 0 0 4 $0 $0 %0 $0 $300
Script 0 0 0 ¢ 8 $0 $0 $0 $0 $600
Recruitment 24 0 4] 0 0 $840 $0 $0 $0 %0
Conduct Group 8 4 0 0 8 $280 3200 $0 $0 $600
Report Prep & Analysis
Analysis 4 0 0o 0 8 $140 $0 $0 $0 $600
Report Prep 4 o 0 0 8  $140 $0 $0 $0 $600
'Subtotal 40 4 0 0 41 $1,400 $200 $0 30  $3,075 $4,675 |
Consumer Research:
Proj. Admin. 0 0 0 o 2 $0 $0 50 $0 $150
Quest. Design o 0 0 0 8 $0 $0 $0 $0 $450
Fieldwork: 400 telephone interviews
Interviewing 200 16 0 0 0 $7,000 $800 $0 $0 $0
Editing 20 0 0 0 1 $700 $0 $0 $0 $75
Administration 0 8 0 0 1 $0  $400 $0 $0 $75
Analysis & Report Prep.
Analysis 4 4 0 G 8 $140  $200 $0 $0 $600
Report 4 4 0 0 8 $140  $200 $0 $0 $600
[Subtotal 228 32 0 0 26 $7,980 $1,600 $0 30 91,850 $11.530 |

irect Exp
Grand Total

Page 1

$20,185
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QUESTIONNAIRE CONSTRUCTION

1. Preliminary Decisions
Exactly what information is required?
Exactly who are the target respondents?
What method of communication will be used to reach these respondents?

2. Decisions Abour Question Content
Is this question really needed?
Is this question sufficient to generate the needed information?
Can the respondent answer the question correctly?
Will the respondent answer the question correctly?
Are there any external events that might bias the response to the question?

]

3. Decisions Concerning Question Phrasing
So the words used have but one meaning to all the respondents?
Are any of the words or phrases loaded or leading in any way?
Are there any implied alternatives in the question?
Are there any unstated assumptions related to the question?
Will the respondents approach the question from the frame of reference

desired by the researcher?

4. Decisions About the Response Format
Can this question best be asked as an open-ended. multiple-choice. or dichoto-

mous guestion?

}

5. Decisions Concerning the Question Sequence
Are the question organized in a logical manner that avoids introducing errors?

A

6. Decisions on the Lavout of the Questionnaire
Is the questionnaire designed in a manner to avoid confusion and minimize

recording errors?

7. Prerest and Revise
Has the final questionnaire been subjected to a thorough pretest. using
respondents similar to those who will be included in the final survey?

136
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SAMPLING ERROR

Depending on the number of times a survey is conducted, you can be confident that
95% of the time, the answers will fall within the range of the percentage
indicated on the graph. For example, if 55% of 100 respondents answer YES to 2
question, you can be 95% confident that between 45% and 65% of the population
from which the sample is drawn would answer YES to the same guestion.

Sampling Error Distribution

: Sampling Error (%}
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The Accuracy of Survey Results

{ .
L : .
1) . The accuracy of survey results increases as sample size increases but never

by as much as the increase in sample size.

The Margin of Error Table below sets out the likely margin of error attachiny
to survey results for various sample sizes. For example, given a sample of
100, an answer of 35% (or 65%) can be expected to be accurate o within plus
or minus 9.5%. That is, 95 times out of 100 the true figure willbe within the
range of 25.5% to 44.5%.

MARGIN OF ERROR TABLE

(95% Confidence Level

. Parcentiges ging § particuler saswer .
Sample | 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
. Size {95% 90% 85% 80% 75% 70% 65% 60% 55% S0%

501 6.2 8.5 101 11.3 12.2 13.0 13.5 139 14.1 141
T00] 44 60 7.4 80 87 9.2 @5 98 9.9 100
501 36 49 58 65 71 75 78 80 81 82
5001 31 42 50 57 61 65 67 69 7.0 7.1
2501 28 38 45 51 55 58 60 62 63 63
3001 25 35 41 46 50 53 S5 67 57 S8
4001 22 30 38 40 43 48 48 49 540 50
501 19 27 32 38 39 41 43 44 44 4S
5001 1.8 2.4 29 33 35 37 38 40 4.1 4.1
7001 18 23 27 30 33 a5 36 37 38 38
8001 15 21 25 28 31 3.2 34 35 35 35
5001 1.5 2.0 2.4 27 23 31 32 33 33 33
1000] 1.4 1.9 23 25 27 29 30 3% 31 32
15001 1.1 15 18 21 22 24 25 25 28 26
50001 10 13 1.8 18 19 20 21 22 22 22
30001 08 11 1.3 1.5 16 17 17 18 1.8 1.8
40001 07 09 1.1 13 14 14 15 15 16 1.6
. 50001068 08 10 1.1 1.2 13 13 14 14 1.4

Doubling the samigle from 100 to 200, however, does not double the accuracy

of the research.

“
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EDIT

‘l’ ) THE RESEARCH NETWORK LTD. . T4I1QUEST
/88
< A. We want to make iud
STAR sure we inc e all segments of the tion
=7 | study, what is vour zipcode please? (CIRCLE) i Sl
\ =
~
QJ@ 892624 92830 92662 92675 g2688 92707 =\ Mmoot me jwee
92625 92651 92663 92677 92591 92709 \ ot e
92826 92653 92668 52678 92662 82714 el
92627 92660 92669 32673 82701  9271§ T
§262% 82661 92672 S2680 82705 92?28--l
Ted. & & _ ¥ o o
Time Started_ Time Finished Hinutes: -
interviewsr Pate Of Interview
Hello. My name is and I am with The RBesearch Network
. Atd., a local consumer research firm. We are conducting a surver about
Jike to ask vou a few questions.

J.,.\ fashion and shopping in Yyour area snd woulfl

G‘ May I please talk with a head of the household”
First I would like to get some idee of your fashion orientation.

which

1. I'm going to read a list of five descriptions of peoples wardrobes.

number best describes your own wardrobe? (o mar ewiy)

-1 I prefer to wear traditional styles that stay in fashion for several

Years.
-2 Most of my clothes ere in traditional styles, but I aix in some of the
neweyr fashions.
1 only wear the new popular styles, but I avoid resl high-styled

clothing. While some of my ciothes remsin in stvle for a couple of
vears., auch of my wardrobe changes from one season to the next.

-4 HMost of myv clothes are the new popular stvlies, but I mix in some high-
styled clothes.

-5 I only wear real high-styled clothes. Very little of =y wardrobe

carries over to the next sesson.



Now I will mention some statements about apperel and apparel shopping. For
each statement, tell me whether you strongly agree, somewhat agree,

somewhat disagree or strongly disagree.
Strongly Somevhat Somewhat Strongly

{RUTATE]}
Agree = _Agree  Disagree  Disagree
2. I terd to wear styles which .
ere similar to those worn by . Kv—ﬁ%
my friends and associates. -4 -3 -2 gy e B &L

{de vou strongly agree,
somewhat agree, eic.)

3. I deliberately buy spparel
which makes me stand out. -4 -3

4. I buy the latest fashions
mut not too far ahead of
the others.

5. I'm uncomfortable wearing
clothes that are sexusily i
revealing.

g. My wardrobe iz not overly
affected by new fashion
trends.

T I am only slightly aware of

fashion trends. -4 -3 -2 =1

Now, I would like to ask several questions about vour shopping hebits. I'm
not asking about grocery shopping, but all the other shopping for clothes,

gifts, and specialty items, etc.

{INTERVIEWER: ASK WOMEN ONLY!
8. Please describe the size grouping in which you buy most of your own

clothes? Y S

-8 HMisses ard Pepite
-7 Junior, Mis aznd Petite

=1

-3 ard Misses -8 Homen's ge
-4 -9 Women's lLarge and Other
-5 ior and Petite ~-10 Other {(Specify)
The last time you bought & .... for yourself, about how much did it cost?
FOR FEMALES FOR MALES
9. ¢ Blouse 13. 8 Dress Shirt
i0. ¢ Skire 14. & §dit,
it. g Davtime Dress 15. & ‘Pair of
Casual Slacks

12. % Pair of Leather
Dress Shoes i8. ¢ Z Pair of
Dress Shoes

(%)

550
£



17. Could vou tell me approximately the total vou spent for your own clothes
and accessories, including iootwear, during the last vear?

g .80 { INTERVIEWER: "DKY  IF DON'T KNOW, PUT "o¢ IF
ZERDS AN e ka2 -2

18. Which of these statements best describes the extent to which vou lock for
sales or specials when shopping for clothes? — ccioei L

=1 Almost all! of my clothing is purchased on zale.
-2 I do purchase sale items when possible, but much of my clothing

is not purchased on sale.
=3 1 almost never find clothing on sale thet I wish to purchase,

Now I would like to ask several gquestions sbout the shopping malls vou shop
at.

1. Please tell me which shopping malls you have shopped a2t in the past three

months.
20. Also, which ONE mall do yeu shop at most frequently? X
{DO NOT READ RESPONSES) W\*:?§¢ & O Fula: B o
2.819 Q. 220
Past 3 Most
hopping HMal City Ma jor Stores Monthe  Freguentlv
Crystal Court Costa Mess Broadway, Robinsons =3 -1
Fashion Island Newport Beach Robinsons, Brosdway, -2 =2
{Newport Center} Buffums, Neiman-Marcus,
Bullocks Wilgshire
Huntington Ctr. Huntington Bch.Broadway, Mervyns, =3 -3
JC Penney, Wards -
Laguna Hills Mall Laguna Hills Sears, Buffums, - 1 =4 -q]
Broadway, JC Penney
(IE_RESPONDENT MENTIONS LH MALL FOR EITHER. ASK © 22 or
Main Place Sante Ana Bullocks, Nordstrom, =5 -5
{Sants Ans Faszshion Square) Robinsons " -
Mall of Orange Orange Broadwmy, Sears,
Viejo Bulleoks) May Co L=1 i
isgi Viel Mission Yiejo 0 e
et g . Robinsons, Wards
OR EITHER, ASK © 28 or 26)
=8 -8
Coast Plaza Costa Mesa May Co, Sears, Bullocks,
SOuEh 5 = Nordastrom, Saks 5th Ave.,
I Magnin
=23
i IF RESPONDENT MENTIONS SCP MALL FOR EITHER, ASK g ﬁ or 27}
-8 -3
The City Orange JC Penney., Hay Co i
Westminster Mall Westminster  Sears, May Co., Buffums, ~-10 10
g Robinsons 3
=11 =

Other wipsddn 1™ o dr > ~fes e v‘m"{rmu‘—m
g :lcii

’ﬁd fa».r
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approximately how many minutes does it usually take %:o/\t.he mall vou mosi

Z1.
frequently shop at7? {SEE Q. 201 © e f‘wf-:\f » aet to

minutes

{SKIP TO @ 28 IF HAVEN'T SHOPPED LAGUNA HILLS, IISSION VIEJD OR SOUTH COAST
PLAZA

In the past three months. do you {znd Jou are s&gggg}ng at flaguns Hills/Mission
Viejo/South Coast Plaza mall mofe or iess frequently than & vear ago? Why?

{00 NOT READ RESPONSES -- ONLY ONE R?;%mﬁ PER MALL} ey e Ala-
Tz Q. 23 ! Q.24
More Freguently __  lasuna Hills So. Cst Plzs l Mission Vieijc
P S B ———L
iocation convenient to work/home -1 =1 =}
Goord Choice of stores -2 -2 =2
Has mv favorite store =3 =3 -3
Renovated/rebuilt -4 -4 -d
Not so crowded as other malls ] -5 -5
wew/modern/ just opened -5 -8 -8
Pleasant atmosphere =7 = -7
Prices reasonable -8 =§ =8
Smaller/easier to get around -8 -8 =9
Parking convenient =10 =10 =10
Good quality stores/restaurants =11 =11 =11
Good service s ¥4 -12 =12
Recently moved -13 =13 -13
Other e-wM LoD end virslesd ~14 -1d -14
.5?“. o o tess
-‘“\ 9.25 Q.28 g.27
e J2ss Frequently =~~~ Laguna Hills So. Cst Plza HMission Viejo
Location no longer convenient -1 oo=1 =1
Freewavs make too difficult to get to =2 - =2 -2
Selection of stores became limited -3 =3 -3
Too crowded -4 - -4
Prices became too high -5 -5 =5
Perking inadequate/inconvenient -8 -5 =5
Better mall opened mearby -7 -T . =7
Toc large/too spread out -§ =5 =8
Too old/run—down =9 -9 -8
Poor service =10 -10 . =10
Recently moved -11 -11 -] i
-12 -12 -12

Cther

QT%N-}

0



S MJ&\%:?L&:?
What do vou like best about (PROMPT: Most frequent mall @. 20}

28.

29.

Other _;7&“,"}94 o

1t's convenient

~1

Has & good choice of stores -2
Has convenient/adequate parking -3
Has pleasant atmosphere =d
Feeling of security/safety =5
Has a nice class of people who shop at this mall -5
It's new/modern -7
Has a good selection of restzurants -8
Has a movie theater =3
=10

Has activities for children

Jther _
What sometimes dissppoints yvou about this Hall?
Limited selection of slores/store iypes =3
Parking not adegquate/convenisnt -2
Toe crowded -3
Mall needs better/more restaurants -3
Prices are {have becomel too high =5
Should be enlarged/renovated/modernized -5
Too spread ocul/too large -7
Service problems -- rude salespeople/mall mngmat -8
/poor training
Location not convenient , =8
Poor access =10
end sfd‘(,"lll"ﬁ) an o Fhas -11

[



30.

3i.

32.

DO NOT SHOP ANY DEPARTMENT STORES.... 050 .o

South Coast Plaza

Bullock’ s.veeecne. =2
I. Magnifecsoassoss =3
May COmp@any...o.... =4
Nordstrom S.ocsesss =3
Sak’s Fifth Ave.... -6
SearS..covesnceasss =7

Crystal Court/South Coast Plaza

BroedwiaY . oescocses a8
Robinson’sS.cccosvsoe=9

Hission Viejo Mall

Bullock's...... =10
Hay Compan¥......=11
Montgomery Ward..-12
Robinson'S.......-13

OTHER:

{PLEASE SPECIFY}

Fashion Island

BroadwayY.....c....=14
BUFfumm S aceroaa.~15
Bullock's Wilshre.i8
Neiman Marcus....=17
Bobinson'Sccon.. . .~18

Discount Dept. Siores
Loehmann’s.......~19
Marshall®s.......=20
Mervyn'S..c00cee. =21
ROSS ' Sevorsonneae =22
Nordstrom's Rack.-23
Targete.cescee,. =24
Kmart. .cveceocece.=25

Laguna Hills Mall
Broadway......=28
Buffum’s......=-27
Pennev’s......-28
SeBrS.cons0s..=29

44~ (Mall}

“‘] Q?Qsi’g’
45~ {Retailer) -

1 beoli=

L7

wWhich ONE deparument store do vou 3hop most often to accomnodate vour
clothing needs? (PROMPT: WH'RE I3 THAT!

3 o o-a-ﬁ"w'i
(D0 NOT READ FOLLOWING LIST:

Main Place

Bullock’s..c....30
Nordtroem's.....3]
Robinsoti ' S.....32

Broad
Pennev’s.......34
Sesrs...cos200.32

Huntington Center
Broadway¥..c... .48

Mervim®s. ..o, .37
Montgomery Wrd.38
Penney®s...c....38"

Yestminster Mall

Buffum’s.......40
May Company....41
Robinson's.....42
SEBRIS . cacosnscdd

o Tt
versbeodd
and tef
PN AP XN
o Lo aﬁf'ﬁ’?

gaiv&dF‘Pru}as

How many times in the past year have you purchased clething f{rom
Nordstrom either by phone or thru the msil?

Ao ~ne = O

THER Fram e &
~

other than department stores, de you shop most often to

Yhich store,
accommodate your clothing needs? (USING PRECODED LIST, WRITE NUMBER OF
CODE BELOM: )

Ma».qo.‘n....-..c‘i

CODE

€HHER:

‘fﬂym 56&{'*.? PSR

L
b 14
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Now [ would like to ask a2 few questions, for statistical Purposes only.

33. Would you define your job as white collar, blue collar, self emploved or
military? Or are you retired, primarily a student or just not emploved
outside the home?

-1 White Collar -4 Military
-2  Blue Collar =3 Retired
-3 Self Emploved =6 Not Bmploved Qutside
the Home
=7 Student

é{ e bo mmed wwe shhaan s o

34.How many in your household, 18 years and older {Including vourself}, are

employed ocutside the home for at least 20 hours per week?
A gl B

{¥rite in number of DErsens.

35.Can you describe for me who they are? Are they:

-1 Yourself Only -5  Spouse Only -
-2 Yourself and Your Spouse -5 Spouse and Other(s} ®
~3  Yourself and Other{s) =7  Only Otheris)

=4 Yourself, Your Spouse and Otherisg}

] Other b el s A
Z«,.‘ér«d
36. Including yourself, how many people live in yvour household?

{Write in Mumber.) ne rerge s

37. %hich of the following categories corresponds to your age group?

-1 18-19 -5  35-39 -8  55-59
-2 20-24 -6  40-44 ¥  60-64
-3 25-29% =7  45-49 iT 65+
-4  30-34 -8 50-54

38. Are there any children under 21 in your household?
~1 Yes =2 No (SKIP TD 42;

How many of thes are:

ol G, T O e ééﬂ&%

3%8. Under 10
40. Between 10 ard 18
41. Between i7 and 20
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.....

@ For your primary residance, do Yo
1. .7 Oem a House? 3. 1 Rent g Housa?
2. O Own a Townhouss or Condominium? 4. 03 Rent an Apariment, Toembouss or Condorminium?

@Tehﬁp;asummmmmm'ﬁmm,mmmswmmmm@mwm

SRouae wnioy perticipeting on & reguler besis:
01, O Bioyeling Froquently 26. T sible/Dsvononal Reading

gz O & 27. g} Heafth/MNatural Foods

03 I Physical Fimess/Sxercise 28, 1] Photography O ———
04. 3 Runningllogging 28, frfiome Fumishing/Dacorating

05. T Snow Skiing Frequentsy 30, B Atending Cullural/Ans Events

08. {1 Tennis Fraquantly 31. {J Fashion Clothing

07. O Camping/Miking 32, 0 Fine ArvAntiques ?4

98. [ Fishing Frequensly 33 [@Foreign Travat -

09. {1 Hunting/Sheoting 34. D Travelin the LSA ;

0. I Power Bosting 38. ] Gourmset Cooling g

11. 3 Sailing 36. (1 Wines

12. O House Plants 37. O Colr/Stamp Collecting .

13. O Grandchidren 38. [J Cotlectibles/Collactions j
4. O NesdieworivKnitting 38. O Our Nation's Hesitags

15, (1 Vegstable Gardening 40. {1 Reai Esiate investments

18. [ Flower Gardening 41. U Stock/Bond investments

17. [J Sswing 42. [ Enterng Sweepstakes

8. Crafts 43. 3 Casino Gambling

19. {0 Autometive Work 44, {3 Scisnce Fiction

20. é 45, (] wildife/Environmants! issuss

2%, 1 Home Workshop/Do B Yourse! 46. (] Disting/Weighy Contred

&2 I3 Recrestional Vehicles 47. E’%AWNWTM

23. %Shmwwcas 48, 2Self improvement

24. Buy Pre-Recorded Videos 48, G Walking for Health

25 O Avid Book Reading 50. 7 Watching Spors on TV

@wmmmmmmememmmmsmwmm
veu [LIB]1ZIB1 219 ] spome L210][ 47 [blg]

ﬁmmmmmwmm: ot
1. B Reguiany Purchase ttams 4. O Support Health Charities 8. a ¥oR
i 5. @ Subscribe to Cable TV o E’%:ir’m%upmss

Through the Mait
2. O M Veteran in Household 8. B Have a Microwave Oven 0. [@-Have a Dog
3 w’maFerﬁw 7. 13 Have a CD Player it O HaweaCat

e, They u e sk ey ot oars o s
and will belp us belier perve you in the : mmmmmmmmwm a
indicated above Wmmm‘mwmmmemmmmmmm
those in which you are not, Pmmm#,tosmm.mmmmwm

invoived and lses about
in this cpportunsty. O
¥ you heve commants or suggestions about
our product, pleess write io: Huffy Bicycles
P.C. Box 1204
Dayton, OM 4573
Part #: 103272



1998 Anaheim Hiils Festival Exit Survey interviewer:

Location:

. i) Firstof al, please tell me the zip code of your residence.

{if refused, discontinue) (13-14)

2) What was the primary purpose of your visit to Anaheim Hills Festival Center today?
{Do not read fist. Probe. Check ali that apply.}

{15} -1 [ 1 Work at a store or restaurant in the center - Terminate inferview {15-18)
-2 [ 1 Generai shopping, browse, look around

-3] ] To shop for groceries

-4 [ 1 To shop for clothes

-&81 1 To purchase a gift

51 1 To eat at 2 specific restaurant

711

To go to the movies

To visit 2 specific stors:

(16) [ 1 Target
2[ 1 Merwn's
-3[ ] Marshall's
4§ ] T.J Maxx
-5 1 Pavilions {Grocery)
-8 1 Edward's Cinemas
-7 1 Discovery Zone
-81 1 Men's Wearhouse
-G [ 1 Super Crown Books

. -0[ | Three D Bed & Bath

X[ ] Crown Ace Hardware
=Y [ ] Other specific purpose (Specify) (17}

3} Please tell me all of the stores in the Anaheim Hills Festival, including restaurants and the cinema,
you visited or will visit today regardiess of whether or not you made or plan to make a purchase.
(i respondent cannot recall sfores, show card with store fist.)

#1 #2 #3 #4 #5 #6 (18-29)

4) What was the approximate total amount you spent today here at Anaheim Hills Festival including all purchases,
groceries, food, dining and movies? (Do nof read.}

-4 1 1 0, nothing spent 6 1 $150.00-5129.99 (30)
-2{ 1 Lessthan $50.00 -71 1 $200.00-$290.99
-31 1 $50.00-$74.98 -8 1 $300.00-3399.98
-41 1 $75.00-$99.99 -81 1 $400.00-8480.98
-51 ] $100.00-8149.09 -0 1 $500.00 or more

5)  What was the approximate total amount your spent today_only at Pavilions? (Do nof read. )}

-11 ] 0, nothing spent 81 ] $100.00-5$149.99 (31)
~2{ ] Lessthan $25.00 -71 1 $150.00-5199.98

3] ] $25.00 - $49.99 .81 ] $200.00 - $299.99

41 ] $50.00-874.99 -9 1 $300.00 - $399.89

511 $75.00-899.90 -0[ 1 $400.00 or more

|
|

=



8} What would be the best way for Anaheim Hills Festival o communicate with you regarding
new store openings, center promoetions, sales avents, eic.? (Read fist. Accept muitiple responses.)

1 Direct Mall ' (32
1 Newspaper -

] Radio

1 In-center signs, posters, fiyers

j Coupons

1 Gther

7y Which of these newspapers do vou read regularly? {Read List. Accept mufliple responses.)

LA Times g1 1 Yorba Linda Star (33)
0.C. Register -7 { ] CoronafNoreo independent
8{ ] Qther

Placentia News-Times

-]
21 ]
-3 1 Brea Progress
~4E ]
51 1Anaheim Hills News

&) Which of the following cable television channels do you view regularly? (Read Lisf. Accept mulfiple responses.)

-1 7 USA &1 ] vH-1 -~ Video Music (34)
-2{ 1 Lifetime -7 [ 1 MTV - Music Television

~31 1 TNT - Turner -8 [ ] Discovery Channel

-4 [ 1 ESPN - Sports Channel -91 1 Do notwatch any of these

-5 ] CNN - Cable News Network -0 ]Other

9) How many times have you shopped at or visited this center in the past month?
1 2 3 4 5 5] 7 8 ] 10+ {35)

q 0y Other than Anaheim Hills Festival, what shopping centers, similar o this center, have you shopped at or
visited in the past two months? (Do pot read list. Accept multiple responses.}

Center Name Significant Stores
(35} -f{ ] Brea Mall Neordstrom, Broadway, Robinsons-May, Sears {36-37))
<21 1 Galleria at Tyler Nordstrom, JCPenney, Broadway, Rebinsons-May
-3 1 Main Place Nordstrom, Bullocks, Robinsons-May
-4 [ 1 Mali of Orange Sears, JCPenney
-5 [ 1South Coast Plaza Sears, Nords*rom, Bullock's, Robinson's-May
51 1 Tustin Market Place lkea, Home Depot, Toys "R" Us, Chick's, Good Guys, Ross
-7 [ 1 (Alpha Beta Center) Alpha Beta, CVS (Nohl Ranch Rd. & Anaheim Hills Rd )}
-8 [ ] Anaheim Hills Village Hughes (Santa Ana Canyon & Fairmont) ‘
-@1{ 1 Bryant Ranch Center Ralph's {La Palma Road & Via Lomas de Yorba)
-3 1 Canyon Plaza Delaney's (imperial & Santa Ana Canyon)
@7 -1 [ 1 Canyon Village Lucky, Sav-on (Imperial & La Palma)
-2 [ ] The Crossroads Vons, Thrifty (mperial & Sania Ana Canyon)
-31 1 lmperial Promenade Cinemaopolis (Imperial near Yorba Linda Bivd )
. -4 [ 1 Rancho Yorba Town & Cnlry. Vons, Thrifty (imperial & Santa Ana Canyon)
-5 | Sycamore Canyon Plaza Raiph's, Sav-on Express (Weir Canyon & Serrano)
-8{ ] Other

- -7 [ }DontKnow



11

38

(39)

12)

41

What do vou like best about Anaheim Hilis Festival?
{Do nof read list. Record mulfiple responses. Probe.)

Localion:

-t [ 1 Convenient location

-2 1 1 Close to home

-3[ } Close to work

-4[ 1 Onthe way to home or work

Selection:

-5 1 Good choice of major stores
5[ ] Good choice of smaller stores
=71 1 Good selection of restaurants

-81 1 Like Discovery Zone

-9 1 1 Like Target

-01 1 Like Marshalls

X1 1 Like T.J. Maxx

=Y [ ] Like Mervyns

-1 [ ] Like Pavilions

-21 ] Like Three D Bed and Bath
-31 ] Like Super Crown Books
-4 { ] Like Wherehouse

51 1 Like another store

What do you like least about Anaheim Hills Festival?
(Do not read fist, Record muitiple responses. Probe.}

Location:

-1{ ] Not convenient iocation

-21 1 Not close to home

-3[ ] Not ciose to work

-4{ ] Not on the way to home or work

Selection:

-5 ] Limited selection of stores/store types

-6 1 Doesn't have the stores | like

<71 1 Insufficient apparei/clothing stores

-8 1 Don'tlike the selection of restaurants/need more

Stores:
-8 [ ] Prices are too highfexpensive
-0 [ 1 Service problems at center stores

{43)

(42)

Y]

(3840}

Entertainment/Dining:

5[ 1 Like Edwards Ciuema
-7 1 Like Coco's

-8 1 Like another restaurant

Security:

-8 1 1 Feeling of securily/safely

-0 ] Security personnel are always preseniivisible
-X{ 1 Aware offfee] safer with Police Subsiation

Operalional:

-1{ ] Convenient/adequate parking
-2 [ 1 Pieasant atmospherg

-3[ ] Clean, cleanliness of center

{40y

Other:
-4 [ ] Familiar/know it betier than other cenlers
-51 1 Less expensive/better pricesivalue

-8 1 Good place to mest friends

-7{ ] Open-air center

-81 | Not crowded

-8{ ] New

-0 ] Good place for movies and dining

-X[ ] Other

{41-43)
Parking:
-1 [ 1 Parking is not adequate
-2 1 ] Parking is not convenient
-3{ 1 Circulation in parking lots is poor
-4 1 1 Poor access in and out of center
-51 ] Parking lots are confusing
-6{ ] Poor parking lot signage

QOperational:

-7 { 1 Hard to know where {0 go

-8{ 1 Center seems dead/lack of activity
-9 { 1 Center isn't friendly

-0 ] Center looks dirty

-X[ 1 Center needs better signage

Security:
-1[ ] Don' feel safe at night

-2[ 1 Don't feel safe at any time of day
-31 1 Lighting is poor

-41 ] Cther




"."/i%

13} When you choose a family dining restaurant, which one restaurant most frequently comes o mind? 44
-1{ 1Chew's
-2{ 1Coco’s

=3[ [Cther
-4 § ]Don't Know/No Answer
14} How many times have you dined at this Chevy's during the past month?

{45-46}

18) On a scale from 1 fo 6, 6 being outstanding, 1 being unsatisfactory, please rate your last dining experience at Chevy's?
A0 ] 201 31 41 51 -8 1 -7! [Haveneverdined 4n
{For those responding 1-3) Why? {48)

-1 { ] Service poor

-2 | ]Food quality poor

-3 1 1Llimited Menu

-4 [ }Prices foo high

-51 ]Waittoo long before seating
B 1Other

16} How many times have you dined at this Coco's in the past month?

{49-50)
17} On a scale from 1 1o 8, please rate your last dining experience at Coco’s.
. -1 ] 201 31 41 <511 B[ 1 -71 }Have neverdined (51)
{For those responding 1-3) Why? (52)

-1{ ]Service poor

-2 { 1Food quality poor

-31 ]Limited Menu

-4 1 ]Prices too high

-5 1Walt too long before seating
-6 [ ]Other

The following questions are for demographic purposes only,

18) Starting with yourself, please tell me the age and sex of each person residing in your household? (Do Not Read List)

{Insert ages in years) v
Female Male -X[ ]Refused
(5354 (5556 (Respondend
__ (57-58) ____(39-80) (Other HH Heads)
(6182 _ (384)
L (B85-86) L _{87-68)

. {69-70} 7172

(73-74) (75-76)

i



18} Lastly, please tell me which category includes your housshold's total 1885 income. (Read List}

o 4

&b b

© b N b
g 5 i v e iy 0

3

O

That's all of our guestions. Thank you very much for your cooperation.

1 Under $15,000

i $15,000 10 324,599
] $25,000 to $34,998
1 $35,000 to $44,998
] 845,000 to $54,099
1 $55,000 to $64,859
1 $65,000 to $74,899
] $75,000 to $84,999
} $85,000 to $99,999
1 $100,000 or more

1 Refused

Ethnicity: -t {
Timeofday: -1]
Day of Week: -1{
..ocation: 1
interviewer: i

interviewer's Initials;

White -2[ }Asian
1112 21 11241
} Sat. -2f }Sun.
2 3 4 5 8

2 3 4 5 ©

-3[ ]Hisp.
-3{ }1-2

-3{ ] COther

-4 ]Black
4] 123

51 10ther

-5 ]34

6] 14-5

71 156

8
ron
(80}
08

07

4g
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SIGNIFICANCE OF DIFFERENCES BETWEEN PERCENTAGES
Independent Sample (Approx.)
(At a 95% significance level)

Average of the Reported Percentages

N | 10%or90% | 20%or80% | 25%or75% | 30%or70% | 40% or 60% 50%
25 17 22 24 25 27 28
50 12 16 17 18 19 20
60 10 14 15 16 17 17
70 i0 13 i4 15 16 16
80 9 12 13 14 15 15
100 8 11 12 13 14 14
150 7 9 10 10 i1 11
200 6 8 8 9 10 10
250 5 7 8 8 9 9
300 5 7 7 8 8 8
400 4 6 6 6 7 7
600 3 4 5 5 5 5
800 3 4 4 4 5 5
1000 3 4 4 4 4 4

Note: N is the average of the bases of the percentages being compared.

Sample:
Total Responses Over 65 Females
Total Responses 500 150 200
Clinton 70% 50% 75%
Bush 30% 50% 25%
Sample Question:
Is there a significant difference between the total responses and the responses of those over 657
Analysis:
1. To answer the question of significance, compare the Total 1o Qver 65. First, find the average of the bases:

500 +150+2 =325

2. Find the Average of the Reporied Percentages:
70% + 50% + 2 = 60%

3. Look at the Significance Table. Follow the 60% column down to 300 in the N column. The table shows 8%.
4. Return to the Sample Table. The difference between the Total Responses and the Over 65 is 20%.
70% - 50% = 20%
3 Subtract the Sienificance Table value from the Sample Table caculation above. If the answer (difference) is greater that

8% (remains positive), then there is a Significant Difference between the samples. 20% - 8% = 12%

Conclusion: There is a significant difference between those over 65 and the total sample.
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Baywood Focus Group

CASTILE BUYERS

1. Introduction

Introductions of moderator and attendees
Moderator introduces topic and identifies objectives.
Moderator provides general introduction outlining the focus of this study.
Defines the concepts:
lifestyle -  How you actually use this home. What are the
rooms used for.
streetscape -- The look and feeling you get from the homes as you
pass down the street.
Identify this focus group as being done among buyers of Castile homes.
Moderator identifies the observation booth and recording.

A Purchase motivation
Why did you decide to purchase this home?
What were you looking for in a home purchase? (Probe price, value, commute,
family planning, differentiation of the home, Uniqueness of design)
Who was the most influential person to you during your shopping? Why?
Did you use a broker? How do you feel about your involvement?
How did you find out about Castile and what attracted you to this project?
Which competitive projects did you consider? Now, which ones were really
serious alternatives to Castile?
What finally cinched your decision in favor of Castile?

3. Community Features
What is your opinion of Rancho Santa Margarita as a community?
What single feature of the community do you like best? Why?
What community characteristic would you like to see?
Do you walk for recreation here? ~ Why?

Do you walk to get places in the community? Why?
Are you aware of the Town Center in Santa Margarita? (Probe with
description/map)

4, Competitive Communities Considered

Did they shop in any other communities? =~ Which ones?

What was the strongest reason for choosing RSM?

How important were the community’s amenities?

How important were the community services/school/shopping?

Was a home near the Town Center an important issue for you?

Are all these planned communities about the same? Why? Why not?
Were they aware of any community issues before they moved in?

Did these play a role in your decision to purchase? What?

ot



5. “Neo-Traditional” vs Typical Design
How would you describe the Castile neighborhood as compared to other
neighborhoods?
Why didn’t you purchase a more typically designed home with a rear yard and
garage and driveway in front?
How would you compare your lot design to a more typical lot design? What
would you say the pros and cons are in your home design?

6. Castile Project Amenities
What do you like or dislike about the Castile streetscape?
Would a more typical streetscape with garage doors and longer driveways have
been more or less attractive?
Was it a consideration in your purchase that you did not have a pool and spa in
your neighborhood? ’
Does a more typical neighborhood design seem more or less prestigious? Why?
Does the Castile design, with the pedestrian oriented front yard, and garage in the
back seem more like a better walking environment than a typical streetscape?

7. Floor Plan and Design
What single design feature of your home do you like best? Why?
‘Which ones would you change? Why?
Would it have been any more attractive to you if you could have chosen any floor
plan to put on your lot?
Would you have preferred a downstairs bedroom? How about a 5th bedroom

8. Lifestyle Issues
Were the model homes decorated in a way that reflected anything in your lifestyle?
How many of you have kids? Planning to?
What is more important, inside or private outside space? Why?
How do you plan to use your outside space?
Would you prefer more outside or inside space? Why?
How do you feel about the usefulness of the outside space in your home as
compared to a more typical back yard?
How have you used the inside spaces in your home? (Office, all bedrooms,
options)
Would a gated community have been important to your decision making process?
How would you expect a gate on your community affect your home price and
monthly association cost?

9. Baywood name test -~ Introduction
Potential Graphics Needed:

A Blow up of Castile floor plans/lot schematic/site map (Matt)
B. Town Center Map (Pick up from SMCo Thurs 10:00)

R
}x}'



17.

18‘

18,

If answered fﬁfﬁba?iy_éenst ﬁeeg" or “don’t want® in Q.16, ask, why do
you say that/what is it about that type of housing that makes you say

that?

58~

If you were on

change or improvement in your community,

be? (DO NOT READ LIST)

Affordable hOUSiNGaesasssses-59=1
Air Qaai%tg.a,.,...,....e,a,.,.»2
Arts and cUTtUr@.coosccsanasane=3
COBR S nvnnnsmeneihsissonmamns ™t
Child CBr@eececssccssasssscensss™d
Cost of Living Higheeieceaceas~b
Crime and personal safety......-/
Drug and alcohol 2abUS€ecascscss=8
FQUCALION .0 usersevcncasacsenns =d
Emp%oymentsa.....,k,.‘.....,.68~1
Environmental CONCErNS..ceessss~2
Growth Management POOT.c.ccesse=3
Housing growzh..ﬁ....s.,i...s.;«é
Medical SEerviceS.eececeescsnccsss=d
New Growth Taxes,Assessments...-b
Open Space PreservatioNesecsoss=/

None.sqaaztssooa.o,qaonc-ovsoctaoo:auanceaaeeqaagauoo.o..oeosgas*eaowb"

Other (specify):

the HMorenc Valley

ity Council and could

make ons

what would that one change

Parks, Bike, Jog TrailSeossess=8
Population Growtheeesessasssss=d
Quality of Life (get

more specifics)esensassblsl
Recreation/sports facilities..-Z
Retail, Grocery StOreSscecenss=3
Road %mgrevements.é...ga,e,a..aé
Rural Atmosphere LOSS...eseese=D
Seniors ServiCeS.ecesesessssse=b
Traffic Congestion.ceasessasss=/
Traffic commuie £imeessccesoos=8

%&ter‘QQGC#.GO'GAQQQbQﬁaOgaiQC

GangSQQQDQ.iQ&Queaasctﬁnaeﬂass

=9
-0

Poor growth management......62-1

2
63=

Are you currently 2
not?

Not a registered Yol@raacsoeassabd-l

Registered voter..

20. A Thinking about the general

the following phrases best describes how you feel about yotin

election?

I definitely plan

-a».‘o‘aee..scs."z

election coming up in HNovember,

on voLinge....65-1

I will probably VOLC nnwes 55 5 ssomn=e
1 probably won't be votinge...c...=3
I definitely won't be voting......-4

registered voter in the City of Moreno Valley or

which of
g in that
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Detailed Demographic Update: 1996

San Fernando Trade Area

Demographics

Females

<6 years
69 years
10-13 years
14-17 years
18-20 years
21-24 years
25-29 years
30-34 years

_35-39 years
4044 years
45-49years
50-54 years
55-59 years
60-64 years
65-69 years
70-74 years
75279 years
80+ years

Median Age, Females

Males
< 6 years
6-9 years
10-13 vears
14-17 years
18-20 years
21-24 years
25-29 years
30-34 years
35-39 years
40-44 years
45-49years
50-54 years
55.59 years
60-64 years
65-69 years
70-74 years
75-79 years
80+ years
Median Age, Males

Hshids By Age of Head

<25 years

25-34 years
35-44 years
45.54 years
55-64 years
65-74 years
75+ years

Housing Units
Total Units
Owner Occupied
Renter Occupied
Vacant

1 MIRING

18,044
1,781
1,704
1,183
1,223

766
1,127
1,455
1,556
1,395
1,153

950

793

592

510

506

366
536
29.2

18,220
1,848
1,705
1,230
1,219
931
1,360
1,658
1,695
1,534
1,191
997
665
532
431
394
346
239
245
215

400
1,933
2,195
1,575

936

923

569

8,824
5,162
3,409

253

9.9%
9.4%
6.6%
6.8%
4.2%
6.2%
8.1%
8.6%
T7%
6.4%
5.3%
4.4%
3.3%
2.8%
2.3%
2.3%
2.0%
3.0%

10.1%
9.4%
6.8%
6.7%
5.1%
15%
9.1%
9.3%
8.4%
6.5%
5.5%
3.6%
29%
2.4%
22%
1.9%
13%
1.3%

4.7%
22.8%
25.6%
18.4%
11.2%
10.8%

6.6%

58.5%
38.6%
2.9%

3 MIRING

92,379
8,708
8,236
5,957
6,053
3,983
5,485
7,378
7,845
7,563
6,439
5,693
4,379
3,407
2,840
2,596
2,177
1,625
2,015
30.2

94,856
9,012
8,506
6,288
6,339
4,866
6,874
8,230
8,540
8,189
6,488
5,617
4,082
3,231
2,923
2,243
1,704
1,150
1,014
285

2,021
9,918
12,343
9,503
5,717
4,913
2,468

48,315
31,572
15,311

1,432

9.4%
8.9%
6.4%
6.6%
4.3%
5.9%
8.0%
3.3%
8.2%
7.0%
6.2%
4.7%
3.7%
3.1%
2.8%
2.4%
1.8%
2.2%

9.5%
9.0%
6.6%
6.7%
5.1%
7.2%
8.7%
9.0%
8.6%
6.8%
5.9%
4.3%
3.4%
2.7%
2.4%
1.8%
1.2%
1.1%

4.3%
21.2%
26.3%
20.3%
12.2%
10.5%

5.3%

63.3%
31.7%
3.0%

Scan/US, Inc.
03/04/97
Page 2 of 4
S MIRING
180,424
16,249 9.0%
14,879 8.2%
10,721 5.9%
10,762 6.0%
7,528 4.2%
10,844 6.0%
14,493  3.0%
15,480 8.6%
15,131 8.4%
13,243 73%
11,652 6.5%
8845 4.9%
6,915 3.8%
5,949 33%
5,560 3.1%
4,521 2.5%
3,349 1.9%
4,301 2.4%
316
183,939
16,758 9.1%
15,262 $.3%
11,373 6.2%
11,878 6.5%
8,931 4.9%
12,958 7.6%
16,139 8.8%
16,597 9.0%
16,107 2.3%
13,161 72%
11,374 6.2%
8,403 4,6%
6,661 3.6%
5,283 2.9%
4,824 2.6%
3,719 2.0%
2,423 1.3%
2086 1.1%
298
4916 4.9%
21,218  21.0%
26,296  26.0%
20,429  202%
12,180  12.0%
10,911 10.3%
5,308 5.2%
105,732
62,892 595%
38,366 36.3%
4,474 42%

ScanfUS, Inc. (310) 820-1581

Source: 1996 UDS Estimates
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Detailed Demographic Update: 1956

San Fernando Trade Area

Demographics

Population
In Families
In Non-families
In Group Quarters

Race
White
Black
American Indian
Asian/Pacific Isl.
Other Race
Hispanic Population

Age
< 6 years
6-9 years
10-13 years
14-17 years
18-20 years
21-24 years
25429 years
30-34 years
35-39 years
40-44 years
45-49years
50-54 years
55-59 years
60-64 years
65-69 years
70-74 years
75-79 years
80-84 years
85+ years

Median Age

Marital Status
Population, 25+
Never married
Now married
Separated
Widowed
Divorced

Households
Avg Hshid Size
Families
Avg Fam Size
Non-families
Avg Non-Fam HH Size

Persons Per Hshid
1 person
2 persons
3 persons
4 persons
3 persons
6+ persons

1 MI RING

36,264
25,906 825%
5,532 153%

826 23%
15,229 42.0%
1,909 53%
217 0.6%
1,464 4.0%

17445  48.1%
29917  825%

3,629 100%

3,409 9.4%
2413 6. 1%
2,442 6.7%
1,697 4.7%
2,487 6.9%
3,113 8.6%
3,251 9.0%
2,929 8.1%
2,344 6.5%
1,947 5.4%
1458 40%
1,124 3.1%
941 2.6%
900 25%
794 22%
605 1.7%
394 11%
387 1.1%
283
20,187
3,577 177
12,545 621%
781 3.5%
1,562 7.7%
1,716 8.5%
8,571
4.13
6,700 2%
4.46
1,871  213%
2.96

1,500 175%

1,719 201%
1,224 143%
1358 158%
1,049 122%
1,721 2004%

Scan/US, Inc.
03/04/97
Page 1 of 4
3 MI RING 5 MILRING
187,275 364,363
155331 229% 298,827 82.0%
28,793 154% 59853  164%
3,151 1.7% 5,683 1.6%
83,872 448% 185,186  303%
15,763 $.4% 29,142 3.0%
1,212 0.6% 2,124 0.6%
11,460 6.1% 35913 9.9%
74968  40.0% 111,998  307%
132,243 70.6% 210963 57.9%
17,720 25% 33,007  9o1%
16,742 8.9% 30,141 2.3%
12,245 6.5% 22,096 6.1%
12,392 6.6% 22,640 62%
8,849 4.7% 16,459 4.5%
12,359  66% 23,802 6.5%
15,608 2.3% 30,632 2.4%
16,385 8.7% 32,077 8.8%
15,752 8.4% 31,238 8.6%
12,927 6.9% 26406 7.2%
11,310 6.0% 23,026 6.3%
8461 4.5% 17,248 4%
6,638 3.5% 13,576 3.7%
5,363 25% 11,232 3.1%
4,839 2.6% 10,384 2.8%
3,881 2.1% 8,240 23%
2,775 1.5% 5772 1.6%
1,630 0.9% 3,395 0.9%
1,399 0.7% 2,992 0.8%
293 307
106,968 216218
18854 176% 37847  175%
67360 G30% 135,326  626%
4,204 39% 7,768 3.6%
6,990 6.5% 14,567 6.7%
9,560 8.9% 20,710 26%
46,883 101,258
393 3.54
36,498 7113% 76,158  75.2%
426 392
10385 222% 25,100 2438%
277 2.38
8,328 17.8% 19378  190%
11410 243% 26407  261%
7267  155% 16,967 163%
6,948 143% 13,598 154%
4911  105% 9,640 0.5%
8,019 171% 13,285 131%

Scan/US, Inc. (310) 820-1581

Source: 1996 UDS Estimates
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Detailed Demographic Update: 1996
San Fernando Trade Area

Demographics
1 MI RING
Per Capita Income $10,380
Aggregate Income (M) $376.40
Household Income 8,571
< $14,999 1,241
$15,000 - $19,99% 608
$20,000 - $24,999 646
$25,000 ~ $29,999 435
$30,000 - $34,999 391
$35,000 - $39,999 666
$40,000 - $49,999 1,055
$50,000 - $59,999 1,015
$60,000 - $74,999 935
$75.000 - $99,999 836
$100,000 - $124,999 421
$125,000 - $149,999 139
$150,000 + 163
Aggregate HH Income (M) $375.51
Average HH Income 343,812
Median HH Income $42,005
Family Income 6,700
< $14,999 685
$15,000 - $19,999 433
$20,000 - $24,999 521
$25,000 - $29,999 367
$30,000 - $34,999 322
$35,000 - $39,999 561
$40,000 - $49,999 /92
$30,000 - $59,999 821
$60,000 - $74,959 763
$75,000 - $99,999 737
$100,000 - $124,99% 343
$125,000 - $149,999 112
$150,000 + 143
Aggregate Fam Income (M) $326.47
Average Fam Income $48,727
Median Fam Income $44.336
Non-family Income 1,871
<$14,999 536
$15,000 - $19,99% 175
$20,000 - $24,999 125
$25,000 - $29,999 88
$30,000 - $34,999 69
$35,000 - $39,99% 105
$40,000 - $49,959 163
$50,000 - $39,999 194
$60,000 - $74,999 172
$75,000 - $99,99% 95
$100,000 - $124,999 78
$125,000 - $149,999 27
$150,000 + 20
Non-fam income (M) $49.04
Average Non-fam Income $26,211
Median Non-fam Income $33,221

14.3%
7.1%
7.5%
5.3%
4.6%
7.8%

12.3%

11.8%

10.9%
9.8%
4.9%
16%
1.9%

10.2%
6.5%
7.8%
5.5%
4.8%
8.4%

13.3%

12.3%

11.4%

11.0%
5.1%
1.7%

29.1%
9.4%
6.7%
4.7%
3.7%
5.6%
8.7%

10.4%
9.2%
5.3%
4.2%
1.4%
1.1%

Secan/US, Inc.
03/04/97
Page 3 of 4
3 MIRING 5 MI RING
$12,738 $15,087
$2,385.60 $5,497.07
46,883 101,258
6,121  13.1% 12,77 126%
2,838 6.1% 5,890 5.8%
3,007 6.4% 6,084 6.0%
2,426 5.2% 5,308 5.2%
2,407 5.1% 5,155 5.1%
3,158 8.7% 6,731 6.6%
5,361 114% 11,271 11.1%
5216 11.1% 11,106 11.0%
5737 122% 11,962  11.8%
5,418  116% 11,820 11.8%
2,805  6.0% 6,531 6.4%
1,075 2.3% 2,820 2.8%
1,314  23% 3,710 3.7%
$2.,380.31 $5,480.22
$50,771 354,121
$46,750 $48,974
36,498 76,158
3,596 99% 6,999 9.2%
2,093 5.7% 4,118 5.4%
2,364 6.5% 4,554 6.0%
1,818 5.0% 3,726 4.9%
1,808 5.0% 3,696 4.9%
2,611 7.2% 5,287 6.9%
4365 12.0% 8,605 113%
4286 11.7% 8,738 115%
4,716  129% 5,658 127%
4573 125% 9875 13.0%
2,387 65% 5,547 73%
887 2.4% 2,316 3.0%
994 3,039
$2,025.02 $4,587.76
$55,483 $60,240
$49,436 $52,800
10,385 25,100
2,525  243% 556 22%
745 7.2% 1.772 1.1%
643 6.2% 1,530 6.1%
608 5.9% 1,582 6.3%
599 5.8% 1,459 5.8%
547 53% 1,444 5.8%
996 9.6% 2,666  10.6%
9030 9.0% 2,368 9.4%
1,021 9.8% 2,304 9.2%
845 8.1% 2,045 2.1%
418 4.0% 584 3.9%
i88 1.8% 504 2.0%
320 3.1% 671 2.7%
$355.30 $892.46
$34,212 $35,556
$40,058 $38,973

Scan/US, Inc. (310) 820-1581

Source: 1996 UDS Estimates
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Detailed Demographic Update: 1996

San Fernando Trade Area
Demographics

Educational Attainment
Population 25+
<Grade 9
Grade 9-12
High School
Some College
Associate Degree
Bachelors Degree
Graduate Degree

Work Ferce
Population, Pop 16+
Employed
Unemployed
In Armed Forces
Not In Laber Foree

Occupation
Agriculture
Mining
Constyuction
Mig: durables
Mfg: non-durables
Transportation
Communication
Wholesale trade
Retail trade
Fin,,Ins.,Real Est.

Business/Repair
Personal serv
Ent/Recreation serv
Health serv
Education serv

Other Services

Public Administration
Executive
Professional
Technicians

Sales

Clerical

Private Hshld wrkrs
Protective Services
Services
AgrifForest/Fish
Production
Operators
Materials

Laborers

Total Vehicles available
0 vehicles/hshid
1 vehicle
2 or more vehicles
Average vehicles/Hshld

1 MIRING

20,187
6,732
4,294
4,070
2,556

972
1,016
547

25,588
16,220
1,386
23
7,959

277
11
1,576
1,752
3,062
667
261
172
2322
946

1,107
410
381
893
789
719
275

1,069

1,253
339

1,464
2,656
120
155
1,632
322
2,627
2,807
696
1,080

14,879
769
2.695
5,107
1.74

333%
21.3%
20.2%
12.7%
4.8%
5.0%
2.7%

63.4%
5.4%
0.1%

311%

1.7%
0.1%
9.7%
10.8%
18.9%
4.1%
1.6%
4.8%
14.3%
5.8%

6.8%
2.5%
2.3%
5.5%
4.9%
4.4%
1L.7%
6.6%
T17%
2.1%

9.0%
16.4%
0.7%
1.0%
10.1%
2.0%
16.2%
17.3%
4.3%
6.7%

9.0%
31.4%
39.6%

3 MIRING

106,968
28,317
21,642
22,196
16,473

6,257
8,364
3,719

134,371
86,404
7,212
141
40,614

1,526
52
7.551
6,564
15,987
3,391
1,867
4,259
12,058
5,586

6,006
2,532
2,297
6,113
4,643
4,258
1,714
7,582
8,191
2,533

7,442
14,593
792
1,204
8,780
1,693
13,361
11,810
3,379
5,104

92,609
2,988
12,559
31,336
1.98

26.5%
20.2%
20.8%
15.4%
5.8%
7.8%
3.5%

64.3%
54%
0.1%

30.2%

1.8%
0.1%
8.7%
7.6%
18.5%
3.9%
2.2%
4.9%
14.0%
6.5%

7.0%
2.9%
2.7%
7.1%
5.4%
4.5%
2.0%
8.3%
9.5%
2.9%

8.6%
16.9%
0.9%
1.4%
10.2%
2.0%
15.4%
13.7%
3.9%
5.9%

6.4%
26.8%
66.8%

Scan/US, Inc.
03/04/97
Page 4 of 4

5 MI RING

216218
44092  20.4%
37,451  17.3%
46,095  21.3%
38988 180%
14,164 6.6%
24624  11.4%
10,804 5.0%

267,789
175,785 656%
13,085 49%
265 0.1%
78,654 29.4%

3,037 1.7%
199 0.1%
13,835 7.9%
11,316 6.4%
28,612 163%
6,681 3.8%
4,113 2.3%
8,247 4.1%
25482  14.5%
13,176 7.5%

12,217 6.9%

5,660 3.2%
5,592 3.2%
13,573 7.7%
9,867 5.6%
10,441 5.9%

3,737 2.1%
19,015  108%
20,138 11.5%

6,009 3.4%

17,494  10.0%
30,372 17.3%
1,767 1.0%

2,323 13%
17,521 100%
3,325 1.9%

24,739 14.1%
18,262  10.4%
5,955 3.4%
8,865 5.0%

193,743
6,331 6.3%
28,434 28.1%
66,493 65.7%

1.91

Scan/US, Inc. (310) 820-1581

Source: 1996 UDS Estimates
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